
Using Technology to support Forum 
activity





Welcome to this Contact Webinar

If there is a technical hitch, please do bear with us

Those of you joining by pc, laptop, tablet or smart phone you should 

now be able to see this introduction slide

Welcome!



As there are so many attendees you will all remain ‘muted’ throughout

To ask a question of the presenter, please use the question icon on your 

GoToWebinar tool bar on your screen

This will allow you to type your question in to the text box and submit this to 

the Webinar administrator

I will select as many relevant questions to answer as time allows, if similar 

questions are received I will condense these where possible

Timings and Questions



Further relevant questions, not covered in the time allowed, will be answered 

and posted on the Contact website along with the recording of this Webinar, 

details of which will be circulated next week

At the end of the Webinar a short questionnaire will launch, please take the 

time to complete this as this will assist with future online training events 

Q & A



Forums – A balancing act 





Emails

Growing number of emails

Different reasons

Attachments

GDPR compliance
Top tips from forums

 Separate email from personal 

 Central email box

 Storage

 Auto email responses

 Auto signatures



Meeting 
requests & 
Calendars 

 Meeting requests

 Agendas

 Know who is doing what & when

 Ensuring volunteers are able to access the 
information they require



Team Up features

Live session



Meeting feedback
 Essential to collect feedback

 Think about how you can share 

with the person attending the 

next meeting if a different 

volunteer

 Provide a variety of methods 

which are accessible and reduce 

work load

 Verbal feedback

 Jot forms

 Secret/closed Facebook page

 Messenger group

 Whatsapp (OFSTED)

 Video chat



Volunteers

Recruit volunteers

Support volunteers

Connect volunteers with 

other volunteers



Swindon SEND 
Families Voice

 Created graphic
 Outlined clearly what they 

needed 
 Explained what they were 

offering 
 Shared through social media 

platforms
 Positive results 11 new 

members of the forum 
representative group



Support for 

Volunteers

• Encourages our parents to 

work as a team

• Shared knowledge

• Organise meeting 

attendees

• Place to compare notes 

after meetings (good, bad 

& the ugly)

• Links to forms for 

feedback

• Safe space

• Work room e.g. when 

making public responses 

to situations





Membership

• Lots of versions of marketing 

platforms that can help you 

manage membership

• Need to consider the benefits of 

free verses those that charge.

• Check whatever platform you use 

is compliant with GDPR rules.

• Check if the sign up can be linked 

to your website/social media to 

maximise use.

• Versions that come with apps/web 

links can help with GDPR 

compliance (reduce the risk on 

loosing paper copies and consent 

is included).

• Securely saves details

• Allows people the option to 

unsubscribe without needed 

lots of admin.

• Sends newsletters to members 

without the need to enter all the 

emails



Membership cont..

• In addition to a marketing platform 

to manage newsletters, 

communications and signups, you 

may want to keep a database

• Database have the added feature of 

being able to track members who 

do not want to receive email 

communications but prefer to follow 

on social media, have text, phone 

or postal contact.

• Variety of free open source ones

• Choice between web based or 

software package like access.

• Think about who can access inline 

with you forum policy

• SMS platforms

• Allows bulk messages

• Create groups

• Phone numbers secure as 

not recorded on a phone

• Reminders for events, 

surveys and consultations



Collecting views  Coffee mornings can provide a rich 

source of feedback from families but 

how can we capture the voice of 

those unable to attend?

 Online virtual coffee mornings-

closed Facebook groups

 Online surveys which can be shared 

through social media and used at 

face to face events

 Think about type of survey - longer 

survey, visual, polls

 Visual surveys: great for events as 

quick and easy to use on a tablet or 

phone e.g. Typeform

 Quick polls. Social media platforms 

like Facebook have these built in to 

pages.



Collecting views cont.…

 Longer surveys e.g. survey 

monkey

 Weigh up free and paid versions

 Look at features and how they can 

help you maximise your time.

 Some survey software allows you 

to share the results visually

 Think how you are going to use it.

 Think GDPR – you need to have 

the ability to include how the data 

collected will be used

www.surveymonkey.com/stories/SM-SHGZ67W8/





Websites

 Shop around

 Wordpress, wix, go daddy provide website building templates allowing 

forums to do themselves

 Accessible Information Standard (Only applies to NHS bodies and Social 

Care)

TOP TIPS

 Keep it simple. Less is more

 Think about fonts and layout

 Titles – No Capital letters, underlining 

or italics 

 Think about size of text ideal is 12 to 

14

 Acronyms

 Abbreviations



Updates and 

opportunities to get 

involved
 Varity of Social Media 

 Consider using a social 

media manager. 

 Maximise reach with one 

post to multiple platforms

 Keep it visual to catch 

attention

 Consider infographics

 Consider using different media 

for different events

 Youtube video

 Skype/facetime/facebook live

 Pre recorded videos

 Blogs



Som er set ’s Speci a l  
Edu ca t i on a l  N eeds a n d  
Di sa bi l i t y  (SEN D) St r a t eg y  
f or  Ch i l dr en  a n d  You n g  
Peopl e a g ed  0 -25  (20 16-19)  

This week we thought it would be useful to r eflect on the Somerset 

SEND strategy. The strategy is due to be refreshed next year and parent 

carers will be involved in its development.  We thought it would be useful 

for people to know more about the current one. We appreciate that not 

everyone will have time to the 33 page document.  

The strategy outlines some of  the key challenges and things that drive 

the strategy including changes to legisla tion in 2014, financial pressures, 

high levels of SEMH and low levels of  Autism compared to national 

figures and lower rates of compliance with statutory deadlines than 

expected to mention just a few . 

The strategy is an area strategy which covers Education, Health and 

Social Care and is based on par tnership working. Somerset County 

Council undertook two customer satisfaction surveys in the Autumn of 

2015, which highlighted two key areas of improvement which were 

communication, and community inclusion which have also been fed into 

this strategy.  

The strategy is also aligned with other str ategies that are due be 

refreshed this year including the Children and Young Peoples plan and 

Somerset ’s Early Help Strategy. 
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Som er set ’s V i si on  

f or  Ch i l dr en  a n d 

You n g  Peopl e 

We want every child and 

young person to have the 

greatest possible 

opportunity to be the best 

they can be, to be happy, 

and have choice and control 

over their life. 

The vision is underpinned 
by - 
•  A commitment to 

inclusion and equal 

opportunities for all 

children.  

• All children and young 

people in Somerset have 

the right to an inclusive 

education where they feel 

they belong. 

• Development of a well-

planned continuum of 

provision from birth to age 

25 that meets the needs 

of children and young 

people with SEND and 

their families. 

• children and young 

people with special 

educational needs and/or 

a disability and their 

parents carers fully 

participate in co-

producing the services 

that will best ensure good 

outcomes and a positive 

transition to adulthood.  

  OUTCOME 1 – OUR FAMILIES, CHILDREN AND 

YOUNG PEOPLE REPORT A POSITIVE EXPERIENCE 

OF OUR SEND SYSTEMS AND SUPPORT, FEEL 

EMPOWERED AND CONFIDENT TO ENGAGE AND TO 

OUTCOME 3 – INCLUSIVE AND 

EQUITABLE ACCESS TO GOOD 

QUALITY LOCAL EDUCATION.  

OUTCOME 2 – TIMELY AND ACCURATE 
ASSESSMENT AND IDENTIFICATION OF SEND 

ACROSS EDUCATION, HEALTH AND CARE 
SERVICES. 

OUTCOME 5 – CREATIVE 
PARTNERSHIP WORKING 

DELIVERS EFFECTIVE, FAIR AND 
TRANSPARENT SYSTEMS AND 

SERVICES 

OUTCOME 4 – SMOOTH AND 
EFFECTIVE TRANSITIONS HAPPEN 
AT KEY POINTS FOR THE CHILD 

AND YOUNG PERSON 

One page 

newsletter/newsflash

Variety of options 

available: word, publisher, 

pages and other free 

sources

Lots of free templates

Select a simple template

Drag and drop

Option to pdf 

Updates



Online graphic design

 Clear and effective way to present 

information

 Easy to convey feedback from 

surveys

 Information about your forum

 Free online sites to help create 

infographics, posters, flyers, business 

cards, website buttons



Encouraging 

people to get 

involved
 Used infographics to 

encourage people to get 

involved during the SEND 

area inspection

 Reminders for coffee 

mornings 

 Promote events and 

training



Raising awareness
» Infographics can also be used to 

raise awareness of the forum 

» Address common myths 

» Use of templates that allow you 
to drop in pictures and text 
makes it a quick and time 
effective task.

» Share with other forums or 
across region can allow you to 
share workload.



Raising awareness cont.….

Reading is not for 

everyone

Video and audio useful 

alternative

Forums have been 

effectively using 

videos.

Free software imovie, 

moovley(online), 

animaker.

Free music clips 
http://www.pipstockport.org

https://youtu.be/K3Lxss3EAe4

http://www.pipstockport.org/
https://youtu.be/K3Lxss3EAe4


Managing Events

Events can involve a lot of time

Planning: Spreadsheet templates, apps like 

Asana

Booking systems

Ticket sales for example Eventbrite allows you to 

manage number and promote

Sagenda allows time allocation and emails times to 

attendees

Creates sign in sheets and updates as people 

book/cancel



Where to start

 Grab a coffee/tea and look at 

some other forums websites or 

social media pages

 Pick one thing to try

 Advertise for  parent who is 

technological minded (play to 

peoples skills)

 Regional share sessions

 NNPCF closed Facebook page
Lots of forums have excellent resources. 

We can all learn from one another.



Q & A



Further relevant questions, not covered in the time allowed, will be answered 

and posted on the Contact website along with the recording of this Webinar, 

details of which will be circulated next week

At the end of the Webinar a short questionnaire will launch, please take the 

time to complete this as this will assist with future online training events 

Q & A



Thank you for attending with us today

A short questionnaire will launch at the end of this webinar

Please take the time to complete this it will help us plan future online training 

events including other topics you would like to see

The recording of this Webinar, presentation and questions will be on the 

parent participation Resources  page of Contacts’ website next week – an 

email confirming this will be sent to you once this is available

Thank You!



Useful links and apps
 www.canva.com

 www.typeform.com

 www.surveymonkey.com

 www.jotform.com

 https://app.asana.com

 https://onedrive.live.com/about/en-gb/

 https://www.google.com/drive/

 https://mailchimp.com/about/

 www.moovely.com

 www.sagenda.com

 www.Eventbrite.co.uk

 Infographics

 Visual surveys

 Survey

 Meeting feedback/sign up/ expenses

 Project management

 Emails

 Emails

 Newsletter/signup

 Animations

 Event booking

 Event management 

http://www.pipstockport.org/
http://www.pipstockport.org/
http://www.pipstockport.org/
http://www.pipstockport.org/
http://www.pipstockport.org/
http://www.pipstockport.org/
http://www.pipstockport.org/
http://www.pipstockport.org/
http://www.pipstockport.org/
http://www.sagenda.com/
http://www.eventbrite.co.uk/

